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Mobile Devices
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Wikipedia Definition

M-learning is the term given to the delivery of
training by means of mobile devices such as Mobils
Phones, PDAs and digital audio players, as well as
digital cameras and voice recorders, pen scanners
etc. Mlearners are seeking lessons in small,
manageable formats that they can undertake when
It suits them.

http://en.wikipedia.org/wiki/Mobile learning



Mobile Growth

More than 100 million handsets with touch screens to ¢
In 2008, claims ABI Research

Global mobile phone use to hit record 3.25 billion
(Reuters, July 27, 2007)

Over eighty percent of Americans over the age of five
own a cell phone, most with digital cameras built in.
(Russell McGuire)

20Q07 US Wireless Subscriber Penetration = 80.4%
Merrill Lynch, Global Wireless Matrix, 2007 Summary,
October 4, 2007
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The Carrier Waves: In 2005 and 2006, 2.5G and 3G
Cellular Networks Started Rolling Out in the US
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